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About

Since 1996, Banora International Group has become Internationally renowned for creating innovativeeducation
focused, tailor-made programs for all ages. Programs can be academically focused around study and lectures
within structured classes or students may experience a combination of many unique HANDS ON interactive
activities OUTSIDE OF THE CLASSROOMWEe create life changing experiences; we build lifdong friendships; we
achieve lifetime memories through combining culture, nature, wildlife, volunteering,history, language and
learning into our programs.

There are several divisions within the organsation managing homestays, farmstays, group study tour programs,
and long-term international students on study, volunteer or work programs.

Location

HEAD OFFICEg CAIRNS

Suite 26, The Pentagon

25 ¢ 31 Grafton Street

Cairns, QLD 4870 AUSTRALIA
PH +61 7 4041 7990

GOLD COAST OFFICE
PH +61 75528 0189

Northen Territory

Postal Address
PO Box2827
Cairns, QLD 4870 AUSTRALIA

Western Australia 24 Hour Emergency Contact
PH within Australia 0414 229 250
PH outside Australia +61 414 229 250

Gold Coast.

South Australia
Www.banoragroup.com
Est: March 1996
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Existing and tailor-made itineraries available
in these regions

A
Contact our Head Office for tailor-made options i .
in these areas |
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To provide unique tourism and educational product s that focus on customer satisfaction and
individual growth .
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Company Timeline
1996

In March 1996,Banora International Group(BIG)was
developed as the International arm of BanoraTravel, a
retail travel agency located in Banora Point on the
border of NSW and QLD. Originally, the inbound
division coordinated weddings, fishing tours, tailored
itineraries for Tweed and Gold Coast,golf and scuba
tours as well as student study tours.
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“Programs with a Purpose”
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Dine with a local
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Study ‘n Volunteer

After a partnership split, the company choses to
strengthen its niche skills in the student market,
" developing the brand Education by Recreation,EbR
tion creating tailor-made programs that take learning
outside the classroom while combining student
friendly tourism products, homestay and learning.

Recognised as a professional homestay
service provider,Banora International Group
was encouraged to separate their homestay
product under a separate identity enabling
competitors to contract BIGs homestay

2004

Realising that tourists with little time did not
have the opportunity to include homestay
into their itinerary, Aussie Home Visit was
developed so all visitors to Australia could have
a 100%immersion experience in our culture.

2010

After beinga client of AFT,a national farm host and
agricultural company for 10 years, BIG won the
tenderto purchase AFT.The merge has enabled BIG
toestablish policies and procedures in line with
national standards,developing a stronger presence
in Asian markets and increased the number of
product availableto clients.

2014

After many years of coordinating ad-hoc volunteer
programs and internships, Banora International
Group created Study’n Volunteer Australia (SVA).
SVA is dedicated to building a better future,
encouraging self-awareness and stimulating a
positive contribution to the community.

2019

Identifying a need in the International Student
Industry for a product to assist International students
that are struggling to find their way to adjust to a new
environment, language and culture.BIG partnered with
AuslDentities to provide students with a unique
personality profiling application that will improve their
opportunities and experiences whilst in Australia.

2019

Following the release of the United Nations

SDG goals, Banora International Group identified
a need to provide programs with a deeper
purpose that were outcome focused. This
resulted in our new academic division which
promotes sustainanility and positively influnces
the leaders of our future.




Company Divisions

EbR-Education by Recreation

Study Tour and Excursion Specialist for all markets

Work with over 50 schools providing programs that include homestay, educational
activities, ESLetc. (Public and private schools from primary to high school)
http://www. edrec.com

ASAP Homestays
Homestays for tourists, students, families and professionals
Over 1000 families throughout Queensland

australian student

accommodation products http://www.asap -biz.com
. Australian Farm Tourism
o australian Farmstays, Farm Hosting, Agiultural Tours, Technical Visits Behind the Scenes
l farm tourism Tours. Over 2000 beds Australia wide; operating since 1978.

http://www.austfarmtourism.com

Aussie Home Visit
:,!) Auss:’ev. it Dinner tour t o ahomd indudes aomplimentary retom tlansfers, a
Ao v ngfa h!ilr hosted Aussie BBQ dinner and guided neighbourhood tourl00% Australian experience.
http://www.aussiehomevisit.com

0’41 Study # Wolunteer Australia
‘( ;' Volunteer Programs, Internships, Work Experience, Edventure Packages +
itineraries including a combination of adventure, wildlife, culture & volunteering
St Volunteer http://www.studynvolunteer.com.au
AusID Global
AusID Global is a unigie Australian personality profiling application that provides
individuals with an explanation of their communication styles and behavioral traits
Aosl D that wildl i mprove studentsH opportunit
GLOBAL http://www.ausidglobal.com
i % Academic Study Programs with a PURPOSE
- ? e These programscombine quintessential Australian experiencesincorporating the
United Nations SDG goals into each program. These programse ambitious,
Academic innovative and outcome focused providing an array of edutourism and acadenic
e products to provide programs with a purpose for giests of all ages Australia wide.

Banora International Group is an innovative company that creates, coordinates, and
delivers many kinds of specialissgutourismservices. BIG has developed aeseof
programs, experiences and products which fulfill the needs and provide solutiorsyts tod
dynamic and ever evolving consumer market y
C
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http://www.edrec.com/
http://www.asap-biz.com/
http://aftagriculturaltourism.com.au/
http://www.edrec.com/
http://www.studynvolunteer.com.au/

Our Core Business

Key Markets
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Business from Business from Business from
USA/South America Europe / UK Japan, China, Korea

1%  14% 75%

NOTEFigures have been compiled from paskings and are current agafiuary 2019
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CHINA

Study Tour Groups, Family groups,
Farmstay and Homestays.

JAPAN

Group Series,Study Tours,Students,
Farmstays, FITs, Homestays,
Internships, Technical Visits.

KOREA

Groups, Technical Farm Visits, and
Students

USA & SOUTHAMERICA

FITs, Farmstays and Study Tours
Homestays and University programs.

EUROPE & UK

FITs, Working Holiday Market,
Farmstays Internships and
Voluntourism




